UNITED WAY OF NORTHERN NEW JERSEY

MANAGER, MARKETING AND COMMUNICATIONS
United Way of Northern New Jersey is seeking a marketing and communications professional to primarily support
creation of a new initiative designed to address the crisis of inadequate and unaffordable child care in our state.
Position Overview:
This marketing/communications professional will support pilot project to build a new model for child care delivery
in the state. This new approach supports the child care industry, families that need the care so they can work, and
children. Working in a collaborative environment, this role will contribute to the overall success of the initiative and
the organization. The ideal candidate will possess the confidence and skills to work independently and collaborate
with employees of all levels across the organization.
Broad Function/Purpose:
This position is responsible for conceptualizing and executing a message and marketing strategy that clearly
articulates the purpose of this pilot, cultivates new supporters, and further engages existing contributors in our
work. Job entails performing a variety of tasks to ensure all related marketing materials and messages are
compelling and concise. This position will be responsible for creating appropriate messaging for web, appeals,
social channels, public relations, and general marketing materials related to this project. All materials are expected
to be professionally organized and executed, thereby properly showcasing our brand to the public.
Primary Responsibilities:
• Collaborate with project team to conceptualize and develop a message and marketing plan that conveys the
urgency of this work, inspiring donors to give and community members to get involved
• Establish protocols and templates to protect and promote the United Way brand and showcase the partners
involved in this collaborative effort
• Provide creative direction and craft clear, concise language for all related materials
• Adherence to United Way Worldwide brand guidelines
• Craft social media messages and visuals that showcase the project
• Devise site map and copy for a microsite designed to feature this work and the partners
• Create message strategy to engage targeted audience segments by way of segmented outreach
• Develop sponsorship and engagement packages to attract supporters for this effort
• Guide/craft speeches and/or speaking points to ensure adherence to overall message
• Develop additional elements to showcase effort and ensure adherence to overall message strategy, i.e. video,
public relations, testimonials, impact stories, presentations/ppts, reports, etc.
• Assist in documenting the journey of this pilot project
• Position project results for public consumption
• Remain receptive to feedback and open to revisions before finalizing all pieces
Requirements:
• Excellent written and verbal communication skills, strong interpersonal skills
• Ability to initiate, plan, organize, direct, coordinate, and control projects independently
• Attention to detail and timely follow-up; exceptional planning and experience executing projects
• Five years’ experience in marketing and/or public relations capacity
• Job may require travel throughout the state, transport of materials to meetings, and a background check

UNITED WAY OF NORTHERN NEW JERSEY
ORGANIZATIONAL OVERVIEW

United Way of Northern New Jersey is working hard to build a strong community — where workers earn enough to
meet their needs, can build a personal safety net to weather a crisis, and have access to quality care for vulnerable
family members.
We are striving for racial and financial equity for individuals and families in poverty and those living paycheck to
paycheck, known as ALICE — Asset Limited, Income Constrained, Employed.
We do this by assessing the needs and rallying the community to address the barriers that are keeping struggling
families from achieving financial and personal success. Because when one of us wins, we all win.
Our Commitment to Diversity and Equity:
We believe that diversity of thought as well as cultural diversity of staff, board, and volunteers strengthens United
Way of Northern New Jersey’s ability to achieve its mission, vision, philosophy, and values. United Way is
committed to having a workforce and volunteer teams that reflect and celebrate the diversity of our community in
all respects.
Our Mission:
United Way mobilizes the caring power of communities to advance the common good.
We improve lives and community conditions by evaluating needs, developing solutions, raising funds, convening
partners, and mobilizing citizens to act.

Our Vision:
We believe that improving life for all starts with improving life for ALICE.
ALICE is…
• An acronym: ALICE represents the growing number of families who are Asset Limited, Income Constrained,
Employed. Despite working — oftentimes at more than one job — these households are unable to afford the
basics of housing, food, child care, health care, technology, and transportation.
•

A research project: Through a series of new, standardized measurements, ALICE provides data that quantifies
the size of the workforce that is struggling financially, providing a broader picture of financial insecurity than
traditional federal poverty guidelines portray.

•

A real person: ALICE is the child care educator who prepares your child for the future, the home health aide
who cares for your loved one, and the mechanic who fixes your car, ensuring you are safe out on the road.
These essential workers are vital to the fabric of our society.

When ALICE suffers and is forced to make difficult choices, we all face serious consequences. United Way is
fighting for ALICE – a population that is critical to the stability of our communities. We are looking beyond
temporary fixes to find solutions that result in long-term, sustainable change for individuals and families.
Visit us at UnitedWayNNJ.org/ALICE to learn more about ALICE in New Jersey.

